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From the digital world

to the MIDO halls, B I R D o forasingle advertising space,

inside and outside. a discounted rate of 8%

Discover the pathway RA I E o forapackage with multiple advertising spaces,
that leads to everyone’s a discounted rate of 15%

eyes on youl.

Don’t miss the opportunity to book your worldwide exposure during MIDO 2026,
just one week before the Winter Olympic Games Milano Cortina!







FOR DIGITAL EDITION TOO - . - . - . - . .. DIGITAL MEDIA | WORLDWIDE MIDO | A world of contents and visibility

WMIDO

AVAILABLE DIGITAL
OPPORTUNITIES:
» Banners

Now available on MIDO
official site, WMIDO is our
~online professional '
. and commercial magazine
“isthe market's leading .
~source of information from
the worlds of fashion, design
and eyévvear. Worldwide,
“it reaches over 50,000
" eyecare professionals,
companies, distributors
and representatives. : —

Rates: Header banner/ Top Center banner (728 px X 90 px)
1 month €600

Side banner right (300 px X 250 px)
1 month €350 I D
LIVE THE WONDER

Bottom Banner (810 px X 210 px)
1 month €350




FOR DIGITAL EDITION TOO - . - . - . - . .. DIGITAL MEDIA | WORLDWIDE MIDO | A world of contents and visibility [

AVAILABLE DIGITAL OPPORTUNITIES:
Newsletter Banners

MIDO OFFICIAL
NEWSLETTER

Reaching almost 130,000
~industry professionals,
. MIDO newsletters convey
“the rriost important -
-information on the.upc_dming
show, providing the visitors
with all they needto know
“inorder tofully -

“Live'the V\/ohder”T i

Rates:
Newsletter banner (800 px X 200 px): I D o
LIVE THE WONDER

1 mailing €800




FOR DIGITAL EDITION TOO - . - . - . - . .. DIGITAL MEDIA | WORLDWIDE MIDO | A world of contents and visibility

APP

Intuitive and informative,
constantly updatedin.real time, :
it was downloaded by more than 19, OOO' _
people in the last 2 editions, with more than -
22,000 users 130,000 total'screen V|evvs ;
30 the minutes of average tlme of use. _ _
“The appincludes the list of AR ‘ - r ESPOSITORI
the exhibiting companies, the ' ' s
show ﬂoorplan and the events
schedule.
‘Users are always up to date
on the latest news from-the
world of eyewear, also thanks
to the brand new tool of
push notifications.

STAY CONNECTED

GETITON Z Getiton

P" Google Play | @& iTunes

EVENTI

Rates:

Push Notification: €1,100 each 0 I D o
Packages: upon request LIVE THE WONDER







OUTDOOR MEDIA | OUTSIDE MIDO | The first contact, the first memory

FREL'CIAROSA -, L\ TRAIN_

A special train reserved for eye-care professionals (610+ bookings in 2025)
travelling to MIDO from several Italian cities.
The ideal occasion to reach your target just a few hours before

they get to the show.
GOLD Sponsorshlp (excluswlty) : s _ SILVER Sponsorshlp e g BRONZE Sponsorshlp
- On thetracks R RN A o i BT, 'On thetracks S5l O e B : Onthetracks
‘e Posswb|||t tod|str|bute compan matemalto assengers: i : e Praesnassseniin T . .
(after M |\éo conﬁrmatlon Ofthgcontems) : g e P035|b\|'|ty to distribute company material to : . POSSWD'"W to distribute company material to
SR passengers (after MIDO conﬁrmatlon ofthe ", i = passengers (after MIDO confirmation of the _
On board- charterfrom Rome to Rho Flera Milano: = - contents) -~ * G - = e Contents)
e Possibility te distribute company material to passengers - y o ._ , AL _' . B
(after MIDO confirmation of the contents) : O e On MIDO tools: SR L _ ~On MlDO t°°|s-. o
~ OnMIDOtools: e Sl SRR T N dly page in the Visftér’é_ Guide : e Half adv pagein the Visitor's Guide - -
) ; . (20,000 CQpies distributed during the ShO__W) ) . (20,000 copiesdistributed during the show) .

.--_ Full adv page|ntheV|S|torsGu|de _ P SN :
: (20,000 copies distributed during the show) "« Two boxed advertisements in the Visitor's Guide e | One boxed adverﬂsement|nth_e\/_|5|tonsGU|df_3 _

« Five boxed advertisements in the Visitor's Guide o - ; o Editoriali : NENSY, o
. Bl . Halfpagein_MlDODail\/(shovv'sofﬁcia\magazine)_ Editorial in MIDO Daily (show's official magazine)

. .Half page in MIDO Daily (show’s official magazine) : - . e
e LogoonWMIDO page : Logo on WMIDO page
e Logoon WMIDQO page o
«  Editorial on WMIDO page 2 o EelieEl e Y IOl
o Editorial on WMIDO page

e Ixbannerin MIDO newsletters (date to be defined)
e Ixbannerin MIDO newsletters (date to be defined)

e Branding of hospitality desk in the OTTICLUB

Rates: Rates: Rates:
GOLD Sponsorship (exclusivity) € 15,000 . SILVER Sponsorship € 10,000 . BRONZE Sponsorship € 7,000

0 LIVE THE WONDER




Q OUTDOOR MEDIA | OUTSIDE MIDO | The first contact, the first memory

BILLPOSTING

Located instrategic -
~ positions along
" the exhibition center
routés and at its busiest
points, guaranteeing .~ .
impactful visibility.

A EYEWEAR

Wiscanel o - LACOSTE (=

Rates:

»-Panel above ticket office -~~~ + Sheet 4x3 m on Columni Corso ltalia. |
‘East Gate €2,500 euros (each) - S €3500 : )

« Sheet on Escalator to Ponte dei Mari . Easel 1_4*2 m Corso Italia. £2000 -
€1,400 (each) -

: i « Sheet on front pavilion (various

+ Moving walkway on Ponte dei Mari sizes) starting from€3,000

€5000 :

* Please note: _
production, mounting

and dismounting costs
are not included Rates/Details: on request I D o
LIVE THE WONDER




Q OUTDOOR MEDIA | OUTSIDE MIDO | The first contact, the first memory

WEST ENTRANCE PONTE DEI MARI CORSOITALIA EAST ENTRANCE
D I G I IAL S I G NAG E 1" Floor Ground Floor

The 30 'I-a'te_'s't generation_L_edvvalII_;I-_dj_c_a.'t__._e.'d: i
~inthe most str'a_tegi_c'_.poih'ts* Gl
| onthe Rho showgrounds, "=~
" ~onwhich dynam'ic_ﬁ__mu_'l'_t'i_medié snlE
- eontentisrdn; e
- This special type of video - -
:-tdrhmunitation isable -
toinvolve paSseréjby with-
areceptivity on average

- 2.5 times higher than a traditional

. - . e . =0 Lo CORSO ITALIA SERVICES CENTER SOUTH ENTRANCE SERVICES CENTER PONTE DEI MARI CORSO ITALIA %
static advertisi ng tool. , _ Ground Floor 1* Floor Ground Floor

7

Rates/Details: on request 0 I D o
LIVE THE WONDER
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Q INDOOR MEDIA | INSIDE MIDO | Eyes over the heart of the event

EXHIBITION AREA BANNERS

Close to the booths, they are an effective way
of showing your posmon thanks tothe V|5|bll|t\/
- ofthe suspended structures.”

"Pr_o_p'osals_':

& CBaSIC banner é><2 mt B
(for exhibition areas of over 100 rnq) "
.- @ Oneside banner: 3x3 mt _
_ (for exhibition areas of over 60 mq)
'o Cubic banner: 3><3 mt : .
four sides (for exh|b|t|on areas of over60maq) -

* Please note: . : Rates:
no banners can be booked in the Design area




Q . . . . . INDOOR MEDIA | INSIDE MIDO | Eyes over the heart of the event

THE SHOW GUIDE!

The Show Guide combines
the historic Visitor’s Guide and the iconic MIDO Daily!

Over 20,000 copies, more adv spaces, top advertorials, and innovative logos
- are just some of the possibilities this media can offer to the exhibitors. -

VISITOR'S
~ GUIDE S ey
o _ -The fair's official magazine -
_ offers QS_ef'ul news for visitors-
- about exhibiting companies,
new products, events on the ageh_da,

' Esse’ntialfor ex.ploring
the pavilions _ahd '
a strategic way ) :

to give your brand with updates on what's happening!
greater visibility ' N

throlieholb e aval i ~ Languages: English and Italian.

Rates/Details: On request
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